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ABSTRAK
PENGARUH LEVERAGE, EARNING GROWTH,
RETURN ON EQUITY TERHADAP PRICE EARNING RATIO
PADA PERUSAHAAN AUTOMOTIVE AND ALLIED PRODUCT
PERIODE TAHUN 2013-2015
Himawan Alfianto
NIM. 2013-11-155
Pembimbing 1. Drs. H. M. Masruri, MM
2. Noor Azis, SE, MM
Para investor dalam memilih perusahaan untuk bisa diberikan investasi belum
mempunyai pembanding secara sederhana untuk mengetahui kondisi keuangan
perusahaan emiten. Perusahaan emiten harus mempunyai ukuran harga relatif dari
saham yang dimilikinya, sehingga dapat diketahui harga yang bersedia dibayarkan
investor kepada perusahaan untuk setiap rupiah laba yang dihasilkan perusahaan.
Tujuan penelitian ini menguji Leverage, Earning Growth, Return On Equity secara
parsial berpengaruh signifikan terhadap Price Earning Ratio (PER) pada Automotive
and Allied Product di BEI periode 2013-2015 baik secara parsial maupun berganda.
Obyek penelitian ini adalah Automotive and Allied Products yang terdaftar di BEI
periode 2013-2015 dengan menggunakan data sekunder yang bersumber dari data
yang diperoleh dari Indonesian Capital Market Directory (ICMD) untuk periode
pengamatan 2013-2015.
Populasi dalam penelitian ini sebanyak 17 perusahaan. Sampel sebanyak 11
perusahaan. Pengolahan data menggunakan tabulating, dan proses input data ke
komputer. Analisis data yang digunakan adalah analisis deskriptif, analisis regresi,
pengujian hipotesis uji t, dan uji F, koefisien Determinasi (R2).
Berdasarkan hasil penelitian dapat diambil kesimpulan ada pengaruh positif dan
signifikan Leverage, Earning Growth, Return On Equity terhadap price earning ratio
pada perusahaan Automotive And Allied Product periode 2013-2015 baik secara
parsial maupun berganda dengan Sig lebih kecil  0,05 (5%), variabel yang paling
dominan terhadap Price Earning Ratio (PER) adalah variabel Return On Equity. Nilai
Adjusted R Square sebesar 0,475 (47,5%).
Kata kunci : Leverage, Earning Growth, Return On Equity, Price Earning Ratio
(PER)
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ABSTRACT
THE INFLUENCE OF LEVERAGE, EARNING GROWTH, RETURN ON EQUITY
AGAINST THE PRICE EARNING RATIO AT THE COMPANY'S AUTOMOTIVE
AND ALLIED PRODUCT PERIOD of YEARS 2013-2015
Himawan Alfianto
NIM. 2013-11-155
Advisor 1. Drs. H. M. Masruri, MM
2. Noor Azis, SE, MM
Investors in selecting companies to be granted investment do not have simple
checklists to find out the company's financial condition of issuers. Corporate issuers
should have the size of the relative price of the stock, so it can be known the price
willing to be paid investors to the company for each of the resulting companies profit
dollars. The purpose of this research was to test Leverage, Earning Growth, Return
On Equity in partial effect significantly to Price Earning Ratio (PER) on the
Automotive and Allied Product in BEI 2013-2015 period either by partial or double.
The object of this research is the Automotive and Allied Products registered in BEI
2013-2015 period using data sourced from secondary data obtained from the
Indonesian Capital Market Directory (ICMD) for a period of observation 2013-2015.
The population in this research as much as 17 companies. Samples of a total
of 11 companies. Data processing using the tabulating, and process the input data to
a computer. Data analysis is a descriptive analysis, regression analysis, hypothesis
testing, t-test and F-test, the coefficient of Determination (R2).
Based on the results of the research there is a conclusion to be drawn a
positive influence and significant Leverage, Earning Growth, Return On Equity
against the price earning ratio on the company's Automotive And Allied Product
2013-2015 period either by partial or double with a smaller Sig 0.05 (5%), the most
dominant variable against the Price Earning Ratio (PER) is the variable Return On
Equity. Adjusted R Square value of 0.475 (47.5%).
Keywords: Leverage, Earning Growth, Return On Equity, Price Earning Ratio (PER)
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